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TOP SOCIAL MEDIA AND MESSAGING
Rank Brand For News ForAll Rank Brand For News ForAll
1 YouTube 22% (-2) 60% ﬂ 4 Facebook 5% (-1) 19%

u 2 Twitter 18% (+2) 34% @ 5 Instagram 4% (-) 25%
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WEEKLY REACH OFFLINE
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BRAND TRUST SCORES
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Those that haven't heard of each brand were excluded. Only the above brandswere
included in the survey so should not be treated asa list of the most trusted brands
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TRUST IN GOVERNMENT FALLS IN 17 OF 27 COUNTRIES TRUST IN MEDIA DECLINES IN 15 OF 27 COUNTRIES
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https://www.pressnet.or.jp/data/circulation/circulation01.php

[EERiEad
https://www.dentsu.co.jp/news/release/2022/0224-010496.html

https://www.soumu.go.jp/iicp/research/results/media_usage-time.html
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https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2022
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https://www.edelman.jp/research/trust-barometer-2022
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